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Request for Proposals for NYC Votes Website Redesign, 2021 (PIN 
#004202100008) 

Deadline: 5:00 pm EDT on September 18, 2020; submit proposals to contracts@nyccfb.info  

This Request for Proposals (RFP) is intended to result in a ten-month contract with a vendor to lead the 
consolidation, redesign, and development of extensive new functionality for the New York City 
Campaign Finance Board (CFB)’s voter-facing website, www.voting.nyc. The vendor will leverage 
usability testing that is being conducted on the current Voter Guide to create a user experience that 
better meets the needs of first-time and infrequent voters, with a particular focus on youth under 30 and 
naturalized citizens, who have been historically underrepresented in the electorate. In addition to 
expanding functionality and incorporating the voter-facing content currently housed on 
www.nyccfb.info, the project will include redesigning the current voting.nyc landing page in 
accordance with a new brand strategy and graphic identity, being developed in separate and partially 
overlapping projects from January to April 2021.  

The goal is to create a mobile-first site that makes it easy for voters to find all the information they 
need to vote in upcoming elections, from a trusted source. A key focus is enabling users to sort, save, 
and search candidate profiles and create a virtual ranked candidate list that will make it easier to 
participate in New York City’s very first primary election with ranked choice voting, in June 2021. 
The site will help support voter participation in the largest citywide election in at least two decades, 
with over 500 candidates expected to run for office.  

 
Release Date: August 28, 2020 

Pre-Proposal Vendor 
Conference (virtual):  

September 4, 2020 at 3 pm EDT 

Submission Deadline: September 18, 2020 by 5 pm EDT 
Submit Proposals to: contracts@nyccfb.info  

Vendor Interviews: September 23 - Oct. 5, 2020 by 
appointment 

Anticipated Start Date: February 3, 2021 
 
Subject to the availability of funds, the responses to this RFP, and completion of the City of New 
York’s procurement process, the CFB will select one or more vendor(s) to provide the services. 
 
ABOUT THE AGENCY 
 
The CFB was created in 1988 as an independent, nonpartisan city agency.  The CFB's mission is to: 
• Increase voter engagement and participation 
• Reduce the barriers to running for city office 

mailto:contracts@nyccfb.info
http://www.nyccfb.info/nyc-votes/vgwelcome/guide-to-voting-in-the-2020-elections/
mailto:contracts@nyccfb.info
http://www.nyccfb.info/
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• Diminish the corrupting influence of money in city elections 
• Enhance the role of small contributors in funding campaigns 
• and inform the public about candidates and elections. 
 
As part of that mission, it administers one of the strongest, most effective campaign finance systems in 
the country. NYC’s matching funds program amplifies the voice of average New Yorkers in city 
elections by matching their small contributions with public funds. More information about the CFB 
can be found on its website, www.nyccfb.info. 
 
Since 2011, the CFB has also conducted direct-to-consumer voter education and engagement 
campaigns, under a mandate in the city’s charter. Since 2013, these public-facing campaigns (including 
citywide advertising, websites, email and text message election alerts, social media channels, and in-
person grassroots organizing efforts) have been promoted under the brand “NYC Votes”. One of the 
agency’s most visible educational tools is the Voter Guide, a print and digital product that provides 
information on how to vote, voters’ rights, ballot proposals, and profiles of candidates running for local 
office. The printed Guide is mailed to every registered voter in New York City (over 4 million 
recipients), and the digital Guide reaches 250,000+ visitors in election years, offering enhanced 
features such as videos of the candidates; both are translated into five languages. The main voter-
facing landing page typically promoted in public awareness campaigns is www.voting.nyc;  addition 
information about NYC Votes can be found at http://www.nyccfb.info/nyc-votes/. The Public Affairs 
division is responsible for this work. 
 
In advance of the 2021 municipal elections, the Public Affairs division engaged in an internal 
assessment of its strategic goals for voter engagement and public awareness of the CFB and assessed 
challenges in meeting those goals.  The new website will successfully promote these goals and address 
these challenges, which can be found in the Exhibit: Goals & Challenges.   

 
PROJECT SCOPE 
 
At present, about two-thirds of traffic to the CFB’s website is concentrated on the voting-related 
content in the NYC Votes section. The goal of this project is to consolidate all of this voter-facing 
content on a single domain, likely voting.nyc, and redesign the content to be more visual, engaging, 
and user-friendly, particularly on mobile devices. This includes information on how to vote and 
register to vote; the Voter Guide currently hosted on nyccfb.info; and new functionality to enable users 
to search, sort, and rank candidates and other content to educate voters about ranked choice voting, 
which will be introduced in June 2021. These features are grouped into two phases, with a beta launch 
of key features in May followed by a fuller launch in September, as detailed in the deliverables and 
timeline below. 

The vendor will propose and make minimal changes to the menus and navigation of www.nyccfb.info, 
for the purpose of enabling the migration of “evergreen” content currently housed in the NYC Votes 
section to the new site they build. (All past Voter Guides will be archived by our internal team, as-is, 
on the existing CFB site.) 

The redesigned site must meet the highest standards and best practices for inclusive design, including 
making content available in multiple languages and following guidelines for accessibility to the 
visually impaired and other users with special needs. It will also address usability issues identified with 
the current site, including issues with information architecture and navigation, and leverage prototypes 
being tested and validated by users in an ongoing research project with the Center for Civic Design. 

http://www.nyccfb.info/program
http://www.nyccfb.info/
http://www.voting.nyc/
http://www.nyccfb.info/nyc-votes/
http://www.nyccfb.info/nyc-votes/
http://www.nyccfb.info/
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Final findings from the research—including personas, user stories, and a report with feedback on high-
level concepts—will be available by December 2020; initial findings from the Center for Civic 
Design’s research are included with this RFP. 

A secondary goal of this project is to better enable the CFB to capture, analyze, and interpret data on 
user behavior on its digital properties. Improving the CFB’s implementation and use of Google 
Analytics will enable the agency to make data-informed decisions about how to allocate advertising 
dollars and prioritize future development projects. We seek accurate, cross-domain reporting on KPIs 
including total time on site, pages per visit, sources of traffic (including paid campaigns), and 
goals/conversions (such as email sign-up, completed voter registration, or added election date to 
personal calendar). This will require setting up cross-domain tracking with other CFB sites that are not 
being redesigned in this project, especially www.nyccfb.info.  

The final deliverables will include: 
Phase 1 (included in beta launch on May 15): 

• initial options for design direction, following the agency’s new brand guidelines; 
• wireframes, clickable prototypes, or other tools to convey the information architecture and 

navigation of the site, to facilitate internal feedback and potential user testing; 
• fully developed pages for launch-critical content, including but not limited to: homepage, 

candidate profiles (limited to current content, including candidate-provided content from the 
Voter Guide Submission Application and profile videos), informational pages (e.g. How to 
Vote, Your Rights, Register to Vote, Where to Vote, Calendar/Deadlines, FAQ), and section 
dividers or pages; 

• propose and implement updates to the navigation of www.nyccfb.info to separate this voter-
facing content from the other content that will continue to be housed on the existing site; 

o Depending on complexity, changes to www.nyccfb.info may be launched in Phase 2  
• ability to customize / filter a user’s view of candidate profiles to only display offices they are 

eligible to vote on, leveraging data from the Board of Elections’ Voter Lookup Tool; 
o This sample demonstrates one way to achieve this objective; this functionality no longer 

works in more recent Voter Guides, and we want to recreate it. 
• visualizations or interactive content to help explain voting processes and procedures, including 

how ranked choice voting works and options for how to vote (encompassing early voting, 
absentee, and election day voting); 

o Inspirations for what we hope to achieve in terms of dynamic, mobile-first design and 
storytelling include The 100 Million and The 1619 Project 

o Includes functionality to search, sort, and rank candidates within the Voter Guide; 
ability to create a personal user profile and save content will be introduced in Phase 2 

• redesign and coding of three email templates (e.g. deadline reminder, letter/update, partner 
newsletter) to reflect updated website look and feel. 

 
Phase 2 (launch by September 15) 
• personalization approach to enable users to sign up for reminders, RSVP to events, save their 

candidate rankings, and other actions, including integration with CRM system (NationBuilder, 
or another mutually determined solution); 

• enhanced candidate profiles, including new features to be mutually agreed upon but including 
the ability to manually “turn off” any ranked choice voting-related functionality for general 
elections (in which ranked choice voting is not used); 

http://www.nyccfb.info/
http://www.nyccfb.info/
http://www.nyccfb.info/
https://voterlookup.elections.ny.gov/
http://www.nyccfb.info/nyc-votes/vgwelcome/general-election-2017/
https://the100million.org/
https://www.nytimes.com/interactive/2019/08/14/magazine/1619-america-slavery.html
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• fully developed templates for up to 5 additional content marketing page types, such as surveys, 
blog posts, video-focused pages, or campaign landing pages, to be mutually agreed upon; 

• recommended taxonomy and approach for use of UTM-tagged links going forward, to 
streamline and structure online campaign reporting within GA; 

• creation of 4-5 initial Google Analytics dashboards for staff, division, executives, and other key 
stakeholders, to enable ongoing tracking and optimization; 

• and four months of post-launch support, including bug fixes and support (as needed) for 
content updates or other issues.  

 
The vendor must also deliver the following related features, integrations, and services, and any 
associated costs should be included in your proposed fees: 

• creation or licensing of all needed assets to achieve chosen design direction, including 
typefaces, iconography, photography, and illustration; 

• setup of CMS (Umbraco) to enable content updates for all pages on the site including “on/off” 
functionality for ranked choice voting-related features as described above; 

• back-end and front-end support to enable users to access the entire website in multiple 
languages, including integration of Google Translate and the ability to enter and display custom 
translations of the Voter Guide in the five languages covered by the Voting Rights Act 
(English, Spanish, Chinese, Bengali & Korean); 

• initial migration and population of “evergreen” informational content in the NYC Votes section 
as named above (does not include candidate profiles) from the current CFB site to the new site; 

• integrations with the Voter Guide Submission App API and other third-party tools to pull live 
data from a variety of sources, without making any alterations to the existing APIs; 

• set up of Google Analytics for new site and integration with existing properties, including:  
o cross-domain tracking for all CFB properties  
o setting up conversions, goals & events, including: language and translation usage; key 

downloads (registration and absentee ballot requests); email or event sign-up’s 
o content groupings within key sections and content types (e.g. Voter Guide) 
o Google Tag Manager; 

• integration of Google and social platform-specific remarketing and tracking pixels across all 
CFB domains to enable advertising serving and measurement, including conversion tracking; 

• training (2-3 full days) and documentation on how to update new site and pages in Umbraco, 
how to use new analytics tools and setup, and other relevant topics (see “Transfer of 
Knowledge and Documentation” below for detail). 

 
CURRENT WEB PROPERTIES & BACKGROUND 
At present, the CFB has four different web properties, on different domains: 

• www.nyccfb.info: The agency’s main web property, this site was designed in 2014 and 
launched in 2015. Umbraco is used for all content updates and management. This site serves a 
variety of audiences and needs, including: candidates running for office seeking information on 
the campaign finance program as well as trainings and events; members of the press looking for 
public statements and press releases; and voters looking for information on upcoming elections 
and candidates under the NYC Votes brand. The site provides public access to campaign 
finance information via the Follow the Money portal, which details the sources and uses of 
campaign funds by candidates running for office and by independent spenders on behalf of 
those candidates (primarily utilized by the press and campaign finance advocates and 
watchdogs). The NYC Votes section of the website accounts for over 60% of cumulative 
sessions from 2017 to early 2020.  

http://www.nyccfb.info/
http://www.nyccfb.info/follow-the-money/
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Within the NYC Votes section of www.nyccfb.info, most users (approximately 67%) are 
visiting the Voter Guide, which contains information on upcoming elections and candidates in 
those elections. Some content in the Voter Guide is created and populated by agency staff, but 
the candidate information is pulled in from the Voter Guide Submission App, a secure online 
tool that candidates use to directly submit information for their candidate profiles. Candidate 
profiles also contain short video profiles that CFB produces (currently embedded on the site, 
and hosted our YouTube channel). About 15% of visits are to pages about registering to vote, 
and about 11% to other evergreen ‘how to’ content linked from the Voter Guide. 
 

• www.voting.nyc: Launched in conjunction with the 2017 citywide elections, this site is a single 
page that links out to information on www.nyccfb.info (the Voter Guide, How to Vote, and 
Register to Vote sections) as well as the New York City Board of Elections Poll Site Locator (a 
site managed by that entity). This site is a significant driver of traffic to the Voter Guide and is 
the primary URL promoted in advertising campaigns and press coverage. As a result, about 
40% of traffic is direct (which we attribute to OOH, print campaigns, and press coverage), 
versus about 15% for the CFB’s main site. Also notable: about 80% of visitors use a mobile 
device, compared to 50% on the CFB site. 
 

• nycvotes.nyccfb.info: This subdomain includes event RSVP pages, sign-up pages, blog posts, 
surveys, and other content marketing generated primarily for the purpose of audience 
acquisition and engagement. All the pages are built using NationBuilder which also functions 
as the CFB’s CRM and email and text delivery system at present. Creating a strategy for how to 
more seamlessly integrate a CRM system (NationBuilder or another), better enabling 
conversion tracking, as well as creating or integrating webpage templates for content like blog 
posts and surveys will be an important aspect of phase 2 of this project. 

 
• www.nycvotes.org: NYC Votes Contribute is a fundraising platform that can be utilized by 

candidates running for city offices. All candidates who register with the CFB have the option to 
participate in the site. (The design and content of this site is out of scope for this project, but we 
may wish to link to candidates’ fundraising pages from the Voter Guide.) 

 
• Social channels: The CFB also maintains CFB-branded accounts on Twitter and YouTube (co-

branded with NYC Votes) and NYC Votes-branded accounts on Twitter, Facebook, and 
Instagram. We will be revisiting our brand architecture as part of an earlier project, so it is 
possible that we will decide to combine, delete, or add accounts, informed by our strategy. 

 
Technical Requirements 
The new site will be built on Umbraco’s latest version, the content management system used for the 
CFB’s main site (www.nyccfb.info). Currently, voting.nyc is a single HTML/CSS/Java webpage.  
 
The rest of the tech stack should be primarily .NET based including usage of .NET Core as needed and 
any other framework if being utilized will need to be first cleared by the CFB’s Systems team. 
 
The project backlog and source code for the project will reside within the CFB Azure DevOps tenant 
using Git and configured with appropriate CI/CD pipelines. 
 

http://www.voting.nyc/
http://www.nyccfb.info/
https://nycvotes.nyccfb.info/
http://www.nycvotes.org/
http://www.nyccfb.info/
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The web site will be hosted on Microsoft Azure.  The CFB Systems Team will allocate resources in 
Microsoft Azure to support different environments for the new application. This allocation will include 
creating development, quality assurance and production environments or otherwise based on the 
vendor’s development process and agreements made with CFB Systems team. 

The chosen vendor must be able to pull in data from a variety of proprietary systems and tools, 
including the Voter Guide Submission Application (used by candidates and campaigns to submit 
candidate profile data for the Voter Guide), via APIs as already built without modifications.  

They must also create a user-friendly approach to enabling visitors to register to vote and find their 
polling site and ballot, potentially involving integrating additional third-party APIs, linking to, or 
embedding content or pages from the Board of Elections’ Poll Site Locator, the state’s Voter Lookup 
Tool, or other tools and government agencies. All of these integrations must be done utilizing the 
existing tools, databases, and APIs without any modifications. 

CFB’s in-house Systems team will have limited capacity to support the vendor in training and 
knowledge transfer regarding the APIs. Meetings with Systems team shall not exceed two hours a 
week for a maximum of three weeks for knowledge transfer. The vendor must be able to use existing 
documentation and limited meetings efficiently in order to restrict the number of hours of Systems 
support required. 

Transfer of Knowledge and Documentation: The vendor will provide documentation on how to add 
content/pages/general modifications to assist the Content Manager for this application.  That 
documentation will also include a list of any third-party plugins being utilized.  The vendor will 
transfer knowledge on all technical aspects of the web site to the CFB Systems Team.   

Desired Project Timeline: 
Anticipated start date:  February 2021 
Phase 1 testing completed: May 1, 2021 
Phase 1 beta launch:  May 15, 2021 
CRM / account management 
system selected by CFB: by May 31, 2021 
Primary Election:  June 23, 2021 
Phase 2 launch:  September 15, 2021 
General Election:   November 2, 2021 
Post-launch Support:  September – December, 2021 
Contract Ends:   December 31, 2021  
 
Contract 
The contents of this Request for Proposals (“RFP”), its attachments, and the selected proposal will be 
incorporated into and made part of the final contract. The anticipated term of the contract is ten 
months. The contract resulting from this RFP will not exceed a maximum of $400,000. However, the 
CFB makes no representations as to the number of hours of work that will be assigned under the 
contract. 
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RESPONDING TO THIS RFP 
Your proposal must be submitted  to contracts@nyccfb.info before 5:00 pm on September 18, 2020 
(EDT).  Your proposal can be sent by email or cloud storage or file sharing system such as dropbox or 
wetransfer.  The proposal must include the following: 
 
File Naming Convention 
All proposal files must be named using this convention:  Vendor Name, Website Redesign RFP, (type 
of document – “Proposal”, “Fee Proposal” or “Attachments”), for example, ABC Company Website 
Redesign RFP Fee Proposal. 
 
Vendor Information 
Key information about your firm, including contacts, website, and a brief overview of your 
organization’s history and activities. 
 
Project Approach 
Describe your approach to working with clients on creating websites and digital products, including 
the steps you would take in a project like ours. This should include a description of your research and 
discovery process; the project milestones or phases you would set to structure your work; the key 
deliverables you would provide; how you approach user and technical testing; and how you would 
engage all stakeholders to ensure buy-in, usability, and adoption, as well as alignment with brand 
guidelines, advertising campaigns, and other creative output being produced in parallel by other 
vendors.  
 
Schedule and Timeline 
Describe key milestones, and when you would meet them, leading up to the beta launch in May and the 
elections in June and November.  
 
Key Resources, Staffing & Team Members 
Describe the total resources (number of personnel who may be assigned to this project, technical 
programs or expertise, research tools, etc.) that the organization will commit to this project. Include the 
names and titles of the key personnel to be assigned to this project, including project management, 
UX/UI and visual design, and development, and a description of each individual’s relevant experience 
and expertise. Please includes bios or resumes for key personnel.  
 
Relevant Experience & Case Studies 
Demonstrate your organization’s experience and expertise creating consumer-facing websites and 
digital products designed to engage and inform users. Highlight projects that help users sort or filter 
large amounts of information and navigate complex transactions and processes, including taking action 
offline based on a digital experience. Please focus your case studies on projects that required extensive 
rethinking of functionality and architecture, informed by a user-centered approach. We are most 
interested in sites that you wholly created (as opposed to smaller improvements or iterative work) and 
which provide a window into your entire process, from user research to design to development to client 
hand-off. If you have experience working in the social or public sectors, please note your experience in 
these areas and any differences you have observed. Please also demonstrate how you approach 
organizing the site’s back-end structure; include screenshots of the CMS organization that you have 
delivered to other clients. Describe or show your experience using Umbraco, .NET stack, and Azure 
(see Evaluation Criteria). 
 
Financial Statements 

mailto:contracts@nyccfb.info
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Provide a copy of the firm’s latest audit report or certified financial statement, or a statement as to why 
no report or statement is available. 
 
References 
Provide the names of three significant clients for whom the organization has provided comparable 
services within the last three years. For each such reference, state the name, title, e-mail address, and 
telephone number of the individual to be contacted. 
 
Fee Proposal 
The organization’s fee proposal should include an overall fee to reflect the 
total scope of the work as outlined in the project deliverables listed above, and include a cost 
breakdown for each component or phase of the project plus the creation or licensing of design elements 
and assets like photography, typefaces, iconography, or illustrations, and any subcontracting fees.  
The Fee Proposal will also include hourly rates for the project managers, developers, etc. and any other 
persons to be assigned to the CFB’s matters, including any independent contractors or subcontractors, 
as well as any other anticipated costs. These rates will be the rates applicable over the entire contract, 
unless otherwise specified. 
 
As described above, it is expected that the detailed technical scope of the project will be defined in 
detail between the CFB and the selected vendor before and during the work, and the ultimate costs of 
the project will be dependent on those definitions. 
 
No allowances for expenses incurred by the contractor will be made other than those included in 
the Fee Proposal. No expenses will be reimbursed unless the CFB provides prior written approval. 
Note: the vendor selected for this project will only be reimbursed for components of this project that 
are actually completed. The total payments under the resulting agreement are not to exceed a 
maximum of $400,000. 
 
The following attachments are to be completed and signed and must be submitted with the proposal:  
1. Attachment A, Proposal Cover Sheet 
2. Attachment B, Iran Divestment Act Certification Form 
3. Attachment C, Affirmation 
4. Attachment D, Doing Business Data Form 
 
The attachments and additional resources can be found on the “Information for Vendors” sheet. 
 
Other Attachments 
 
Amendments to this RFP 
Any amendment to the RFP issued by the CFB shall be identified as such, and shall be distributed in 
written form via email. Each amendment (if any) will reference the portion of the RFP it amends. 
Proposers must provide written acknowledgment of receipt of any amendment and respond to the CFB 
within a specified period if the amendment requests additional information, as a condition for 
consideration of proposals. Proposals received from proposers that did not acknowledge receipt of 
amendments that have been sent (if any) may be immediately disqualified. If it is necessary for the 
CFB to issue an amendment close to the submission deadline for proposals, the CFB at its sole 
discretion may extend the deadline, and state this in the amendment, or, if necessary, via facsimile or 
email, or via telephone followed by written confirmation. 
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Proposals received after the submission deadline shall not be accepted, except as provided under the 
Procurement Policy Board (PPB) Rules.  
 
Questions about this RFP may be directed to contracts@nyccfb.info.   
 
EVALUATION OF PROPOSALS AND CONTRACTOR SELECTION 
All proposals accepted by the agency will be reviewed to determine whether they are responsive or 
non-responsive to the requisites of this RFP. Proposals which are determined by the agency to be non-
responsive will be disqualified. The CFB’s evaluation committee will evaluate and rate all remaining 
proposals based on the evaluation criteria prescribed below. Although one or more selected proposers 
may be invited to the CFB for an interview prior to award of the contract, and discussions may be 
conducted with proposers submitting acceptable proposals, the CFB reserves the right to award 
contracts on the basis of initial proposals received, without discussions; therefore, the proposer’s initial 
proposal should contain its best price terms.   
 
Evaluation Criteria 
Vendors will be evaluated on the following criteria:  

• Experience with similar projects (40 points) 
• Technical expertise (30 points) 
• Team members and approach (15 points) 
• Fees (15 points) 

 
The contract will be awarded to the responsible proposer (or proposers) whose proposal is determined 
to be the most advantageous to the City, taking into consideration cost and the other factors described 
herein. Contract award shall be subject to timely completion of contract negotiations between the CFB 
and the proposer. 
 
Prior to entering into a written agreement approved by the New York City Corporation Counsel 
(Corporation Counsel) and registered with the New York City Comptroller’s Office (Comptroller), the 
CFB reserves the right to terminate discussions with a tentatively selected proposer at any time and for 
any reason whatsoever in its sole discretion without incurring any liability. 
Oral Interviews  
One or more selected proposers may be invited to the CFB for an interview prior to award of the 
contract. Interviews, if any, are anticipated to take place between approximately September 23 and 
October 5, 2020. 
 
Respondents may be requested to make an oral presentation of their proposals for purposes that may 
include: (1) promoting understanding of the CFB’s requirements and the proposer’s capabilities; (2) 
obtaining the best price for the City of New York; and (3) arriving at a contract that will be most 
advantageous to the City. The Agency Contact or her designee will schedule the exact time and 
location of these presentations.  Following the discussions, the CFB may ask responsive proposers to 
submit “best and final offers” at a specified time and date. 
 
GENERAL PROPOSAL INFORMATION 
Conditions of Proposal Submissions 
This RFP does not commit the CFB to award a contract nor is the CFB responsible for any costs 
incurred in the preparation of a response to this RFP. Submission of a proposal shall be deemed 
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to be permission by the respondent for the CFB to make such inquiries concerning the 
respondent as the CFB deems necessary.   
 
Proposals that are not complete or are not in conformance with this RFP may be immediately 
eliminated from consideration. The CFB reserves the right to: 
 
• Reject any proposal or parts of proposals received in response to this RFP; 
• Award a contract for all services described in this RFP to one respondent, or to award 
contracts to more than one respondent; 
• Use any ideas contained in submitted proposals; 
• Consider modifications received at any time before the award is made, if such is in the 
best interests of the CFB; 
• Correct, waive, or modify any irregularities in a proposal received after notifying the 
respondent; 
• Conduct negotiations with any or all respondents, or award the contract without any 
negotiations; 
• Terminate negotiations with tentatively selected respondents or take any other 
appropriate action. 
This RFP does not represent any obligation or agreement whatsoever on the part of the CFB. 
Such obligation may only be incurred or entered into by written agreement approved by the 
Corporation Counsel and registered with the Comptroller. Selection of proposals will not create 
any rights on the respondent’s part, including, without limitation, rights of enforcement, equity, 
or reimbursement, until after the approval by Corporation Counsel and registration with the 
Comptroller. This RFP and any agreement or other documents resulting therefrom are subject to 
all applicable laws, rules, and regulations promulgated by any federal, state, or municipal 
authority having jurisdiction over the subject matter thereof, as the same may be amended from 
time to time. 
 
Any oral agreements, quotes, or estimates are non-binding. 
Contractual Requirements 
Contract award is subject to all applicable laws, rules, and regulations promulgated by any 
federal, state, or municipal authority having jurisdiction over the subject matter thereof, 
including all applicable provisions of federal, New York State and New York City laws and 
executive orders requiring affirmative action and equal employment opportunity. The selected 
contractor will be required to sign the City’s standard contract provisions (see Appendix A, 
attached hereto, for provisions that are included in all City contracts). All subcontractors are also 
subject to the City’s contracting requirements. By submitting a proposal, the proposer 
understands that these standard contract provisions will become part of the final contract. 
 
 
Confidential, Proprietary Information or Trade Secrets 
Proposers should give specific attention to the identification of those portions of their proposals 
that they deem to be confidential, proprietary information or trade secrets and provide any 
justification of why such materials, upon request, should not be disclosed by the City. Such 
information must be easily separable from the non-confidential sections of the proposal. 
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Subcontracting 
Except in the case of subcontractors described in the vendor’s proposal, a selected contractor 
shall not subcontract the whole or any part of the contract resulting from this RFP without the 
prior written approval of the Executive Director of the CFB or her designee. 
 
Proposer Costs 
Proposers will not be reimbursed for any costs incurred to prepare proposals.  
Modification or Withdrawal of Proposals 
Proposals may be modified or withdrawn only in writing and only prior to the deadline for 
submission of proposals. If the CFB chooses to request best and final offers, those respondents of 
whom best and final offers have been requested will be able to modify or withdraw their 
proposals, in writing, until the deadline set for the receipt of best and final offers. Submitted fees 
are irrevocable unless modified or withdrawn according to the policy set forth in this subsection. 
 
Proposers’ Appeal Rights 
Pursuant to New York City’s Procurement Policy Board Rules, proposers have the right to 
appeal agency non-responsiveness determinations and agency non-responsibility determinations 
and to protest an agency’s determination regarding the solicitation or award of a contract.  
 
Applicable Laws 
This Request for Proposals and the resulting contract award(s), if any, unless otherwise stated, 
are subject to all applicable provisions of New York State Law, the New York City 
Administrative Code, New York City Charter and New York City Procurement Policy Board 
(PPB) Rules. A copy of the PPB Rules may be obtained by contacting the PPB at (212) 788-
0010.     
 
Poor Performance Provision  
Pursuant to Local Law 94 of 1985 (Section 6-116 of the New York City Administrative Code), a 
contractor whose performance is improper, dilatory, or otherwise not in strict compliance with 
the contract, may, after notice and hearing, be classified as a poor performer. Such a 
determination may result in the contractor being declared a not responsible bidder for up to three 
years. 
 
Contract Negotiations 
The CFB may, at its option, negotiate with one or more respondents for the purposes of: (1) 
promoting understanding of the CFB’s requirements and the respondents’ capabilities; and/or (2) 
arriving at an agreement that will be most advantageous to the CFB. No respondent shall have 
any rights against the CFB arising from such negotiations. The CFB reserves the right to 
terminate negotiations, without any liability, for any reason whatsoever in its sole discretion and 
to begin negotiations with other respondents.   
 
RFP Postponement/Cancellation 
The agency reserves the right to postpone or cancel this RFP, in whole or in part, and to reject all 
proposals.   
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Insurance Requirements 
The contractor shall maintain the following types of insurance if and as indicated in Schedule A 
(with the minimum limits and special conditions specified in Schedule A) throughout the term of 
any agreement, including any applicable guaranty period. All insurance shall meet the 
requirements set forth in Appendix A, Article 7.  
 


